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1 Ready to play

Entertainment software company Electronic Arts wanted the
best long-term, technology-friendly system for its studio in
British Columbia. With Ethospace, that’s what it got.

I
4 Getting real, virtually

Herman Miller is now in another world, the online, interactive,

3-D virtual world of Second Life, where we’re helping “residents”

get real with “authentic” versions of 15 products.

I
7 Lining up Caper®

With its new side-by-side ganging capability, the already
successful Caper stacking chair should be even more so,
opening the door to new sales opportunities in more venues.
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